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Vl'lii'B~ 2: fl1'l1if Alb'W Customer Insights & Segmentation 

• 1'111:W.,1flt1)'1lmii'Bl;J<l~flfl1 (Customer Data) b'Wfl1'l!il<l11iltjflbVIl-l 

• AI flu Customer Insights: btl~m.Jii'Bl;J<lbVlbi'l'Wfl<ltj'VIG'Vl1~fl1'l!il<l1\i1 

• b'Vlflb'Wb<IEi AI ~b~m-ifB~tl'Ufl1'libfl'l1:::'11~nfi'1 b'li'W Machine Learning, Predictive Analytics, Natural 

Language Processing (NLP) 

• 

fl1'l1bl'l'l1:::li"ilv:y<~~flfl1 (First-Party Data & COPs) 

• tl'l:::b.fl'Vl'UB~-ifBl;J<l~flfl1: First-Party, Second-Party, Third-Party Data 

• t:J<lfl'l:::'Vlu'UB~fl1'ltJm~n H~1'W~nifl 'Wfl1'lbrlu-ilBl;J<l 

• bfl~B~ilmb<ll::bb~<llil'l'leJ~:Wffiiib'Wfl1'l'l'J'U'l'J:Wbb<l:::tJ~VI1'l'ii'lilfl1'l-ifBl;J<l~flfl1 (Customer Data Platforms -

COPs) 

• fl1'lb~B:WbtJ~oiim,:~<~'il1mbVI~~.;,~ 'l b'li'W CRM, Social Media, Website, Mobile App 

• Alb'Wfl1W'h Data Cleaning & Data Integration 

• iTI'ti' AI ibfl'l1:::'11~q~m'l:w~nfi'1bb<l:::~l'l!'W1fl<ltj'VIGiil1:W-ifBl;J<~mtil 

fl1'lboif AI bb'li~n~:w~ntlh (Predictive Analytics & Customer Lifetime Value - CLV) 

• fl1'lbbU~fl~:W~flff1ti11tJ AI: Rule-Based vs. AI-Powered Segmentation 

• fl1'l1i' AI bb<l::: Machine Learning b'Wfl1'libfl'l1:::'11~q~m'l:Wbb<l:::m1:wlli'B~fl1'l'Um~nfi1 

• Predictive Analytics: fl1'lfl1\ilfl1'lW'I'it]~fl'l'l:W~flfl1bb<l:::bb'W'JbU:Wb'WB'W1fl!il 

• Customer Lifetime Value (CLV) H AI A1'W1Wbb<l:::tl'l:::b1i'Wl.;j<ll'i1'UB~~flfl1bb.i<l:::fl~:W 

• Case Studies: flWU1 A11tfli'b~Btl1'un<ltj'VIGfl1'i!il<l1(ilbVlbVI:W1:::tl'Ubb.i<l:::n~:wbt11VI:IJ1tl 

fl1'lU1 AI-Powered Customer Insights lt.fliil'Wfl<l£!'1'1Gfl1'l!il<l1\il 

• fl1'l1-ii-ifBl;J<l~flfl1b~BBBmbtJ'U Personalised Marketing Campaigns 

• fl1'lU1 AI :W1bii'l'W Customer Retention & Loyalty Programs 

• AI tl'Ufl1'lG'!~1~ Predictive Customer Journey Mapping 

• m'l11ilt:Jmb<~:::t11'ut11~fl<ltj'VIGfl1'llil<111i1til1tJ AI 

n'ilm'l:w: 

• Workshop: G'!~1~ Customer Persona til1t1 AI 

• Workshop: 'ii'lilv'h RFM Model (Recency, Frequency, and Monetary value) b~BATLI'JW CLV bde:J~Iii''W 

bb<l:::'l:::\il:WG'!:WB~fhVI'W(ilfl<l£!'VIG.,1VI1'tJ~flfl1bb.i<l:::fl~:W 

vhofiv~ 3: AI-Powered Persohalisation & Content Marketing 

AIL'Wfl1'lg{~1~ Personalised Ads & Dynamic Pricing 

• Vl61nmw'h~1'W'UB~ Alb'Wfl1'l?l~1~b~~ru1bb'U'Ubil'Vn:::\ll'lfl<l (AI-Powered Personalised Ads) 
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• m"JHf Allum"Jtl-¥tJ"J11'1i~'IJR1bbtJtJ1VJ'IJ1iln (Dynamic Pricing) 

• l'i1mh~bb~£~(1lv!eJ{:w AI vi'loiilu Personalised Ads bb£1~ Dynamic Pricing b'llu Google AI, Facebook AI, 

Adobe Sensei 

f11"Jtofi Generative AlttJ Content Marketing 

• Generative AI ~eJm~h bb£~~ijtJ'VltJ1'VImh~h1um"J(Il£l1VJ 

• m"Jt-tl AI b~m'l1'1~1'1eJ.ub'VItJ(Il1u~tlbbuu~h~ 'l b'llu uV1m1:w 1~L'f(llL'1Jb:Sa£~ijb~a1me:~ bb£~~~h:w£~ 

• 'VI<ln~Wilm AI Copywriting- fl1"Jb:S~uoUeJ!'I11:WL~'I!Iru1bb£~~bdeJ'VI1LVJa1if AI 

• AI tltJfl1"J<'I1'1~1mmb£~~n"J1Ylmb tJtJeJ(IlL u:Wi 

• Workshop: 'VI.Vl£~eJ~t-tl Allb!'I"J1~'11-iim;~£~~nl'i1bb£~~L'I~1~bb!'I:WbtltyL~'I!Iru1~tl-¥ubb.l~(ll1:W~'J~f11"J:W~nfi1 

• Workshop: 'VIVJ£~eJ~1-ii AI L'l~1~!'1eJ'IJb'VItJ~ 

AI nu Programmatic Ads & Media Buying 

• Programmatic Advertising ~eJeJ~h bb£1~ AI ijtJ'VItJ1'VI~S1~h 

• Real-Time Bidding (RTB) bb£1~ AI-Optimised Bidding Process 

• fl1'lvJ1 Audience Targeting bb£1~ Retargeting ~1a AI 

• Case Study: l'i1eJB1~f1':l"J1i Al1um"J~eJL~'I!Iru1bb'UtJeJ(IlLtJ:Wi 

• fl1'Jlb!'I'J1~'11 Key Performance Indicators (KPis) 'lleJ~bb!'I:WbtltyLm'l!lru1 

• 151-ii Allb!'I'J1~'11 Conversion Rates, Click-Through Rates (CTR) bb£1~ Cost per Acquisition (CPA) 

• AI Attribution Models: fl1'Jlb!'I'J1~'11'1le:~~'VI1~~ijt:J£~.!eJ Conversion 

• fl1"J1-if AI vJ1tJ1f.lbbtJ1Lu:wti"J~~'VI5m~1~'1!1ru1 (Predictive Analytics) 

• Case Study: f11"J1-ii Allb!'I"J1~'11 ROI bb£~~<lVJI'h1i~1aL~'I!Iru1 

AI Bidding Strategies & Budget Optimisation 

• AI Bidding Strategies (Smart Bidding, Target CPA, Maximize Conversions) 

• m"JHf AI b~e:~tl-¥u~uL~'I!Iru11~b'VI:W1~<'1:WbbtJtJeJ[iiL'IJ:Wi 

• AI Budget Allocation: fl1'J~VJL'I'J'J~tJti"J~:W1ruL~'I!Iru11~bb.l£~~bb~£~(1l'i'leJ{:w 

• m"J1-ii AI tl-¥ubb!'I:Wbtlty(ii1:W~'J~f11."J:W~tl'i1.flmbuub~a£~1'VIl1 

fl'ilf11'l:W: 

Workshop: lb!'I'J1~'11-iim;~£~1~'1!1ru1 & tl-¥un£~~'VI5 AI Bidding 
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m-a1oii AI A1~fl'11Wbb'IJ'JbU:U~a1~ CAl-Powered Market Forecasting) 

• Market Trends Prediction with AI -1Gli' Allbf'l'i1~Mbb'U'JbU~ma~'VHl~f1'i'i:l.J'UeJ~tlla1tll 

• Real-Time Market Intelligence- m"i'll1 AI ~.J1lbt'l"i1~M'li'Bl;j<tb~EJ6'11'Vl~ b~m111'lf11'arum-ab'Li~v'Ubb'Lia~'U8~ 

\ll6'11~ 

• AI-Driven Competitor Analysis- fl'l"iboU Allbt'l"i1~Mfi1'1bb'li~i'U'Vl1~fl'l"i\ll6'111'1bb6'1~bb'U'JbU3J'U8~~bb'li~ 

AI bb6'1~fl'l'ilbt'111~M Customer Churn & Retention 

• Understanding Customer Churn & Retention - f'I'J13JVI3J1Vbb6'1~f'I'J13J~1flq]'U8~eltll"i1fl'l"i~m~n~nfi1 

• AI-Driven Customer Segmentation -1Gli' AI bbti~n~:~.~~nfl1b~<Jt'111'1fl'l"iru'V'lt"]~n'i'i3J 

• Predicting Churn with AI- m"ibi' AI bb<l~ Machine Learning t'111'1fl1"iW~nf11~eJT'ilblinbi''LI~fl1"i 

• Retention Strategies Powered by AI - m-aH AI aamb'LI'Una~'VIG~m·n~nf11bb6'1~b~3J Lifetime Value 

Case Study- Predictive Analytics b'Ufj'iihl'il'i.:! 

• Case Study 1: AI-Driven E-commerce Strategy - ~'J8~1~m-aH Allbt'l"i1~'Vi"'V'lt"]~n'i'i3J~nf'i'1bb6'1~ 

t'111'1m"iruvai'I'U1v 

• Case Study 2: AI in Subscription-based Business - m"ibi' AI f'l11'1fl1'iru Churn bb6'1~~(1)J'!J1fi6'1~'VIG 

Retention 

• Case Study'3: AI-Powered Customer Experience- ~'J8~1~f11"ibi' AI ?1~1~'Li-a~?l'Lin1"iru~nfi1~1'Un1"i 

f'l11'1m"iru'V'lq~m"i3J 

• Workshop: 1-ff Allbt'l"i1~Mbb'U'JbU3Jtll6'111ilb'U'l\ll?l1VIn'i"i3J~?l'Ub'il 
• _Workshop: lbt'l"i1~'Vi"ial;ja Churn bb6'1~aamb'LI'Lin6'1f,!'VIG Retention bi'IVbi' AI 

.,..,--~~ 

AI Chatbots & Voice Assistants b'IJ Customer Experience 

• f'I'J13J~1flqj'il8~ AI Chatbots bb<l~ Voice Assistants b'Ufl'l"iflm~lil'LI Customer Engagement 

• 'Li"i~b.fi'Vl'UB~ AI Chatbots: Rule-based, NLP-driven, Generative AI 

• f'I'J13Jbb\llnlli1~"i~VI';h~ Chatbots, Voice Assistants bb<l~ Conversational AI 

• AI Chatbots b'U Omni-Channel Experience: m-abi'~1'Ub'U Website, Social Media, bb6'1~ Messaging 

Apps 

• Case Study: -~,8~1~m"ibi' AI Chatbots & Voice Assistants ~'Li"i~?l'uf'I'J13J~1b~'il 

m-a1oii AI Automation b~83Jbfl~ Omni-Channel Marketing 

• ~'IJ~1'U'U8~ AI Marketing Automation: i'nw'h~1'1J'U8~ Alb'U"i~'LI'LI CRM bb<l~ Marketing Automation 

• AI n'U Omni-Channel Marketing: f111b~B:Ubfl~~nfl1bm~-aaflllia-a~w;iwda~'Vl1~8<J'W1m1bb6'1~a<i'VJ'lm.J 

• AI bb<l~ Predictive Analytics: m-abi'-AI t'111'1fl'l'iru'V'lt"]~m"i:u~nf'i'1b'illa'LI~'Libblli~-iiam1:ubb6'1~-rim<>~'Ua 

• fl'l"ibi' Alb'U Email Marketing, Social Media Automation, bb6'1~ Programmatic Ads 
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13:00- 14:30 'l:J. 

• Case Study: m'iHf AI Automation b Conversion Rate bb<l:t: Customer Retention 

n'ilm-a3.1: 

• WorkShop: flflflbb'U'U Customer Journey tli'lf.l AI 

• Workshop: flflflbb'U'U Automatic Workflow tli'lf.l AI 

~~~~~~~ 
7: Ethical AI & Data Privacy Compliance 

m-ati~U~Iil13.1n:J'1<13.11f.l PDPA & Data Ethics 

• ~'i:t:'i1'1lUqJqJ'1i~lJfl'i<J~oVm;]<l<'hW'Llflfl<1 (Personal Data Protection Act- PDPA) A<J<J:t:h bb<l::::ll~<ln'i:t:'VI'U 

mh~h~mnw'hm'i\l1<11(;1 

• 'U'VI'U1'VI'11m AI1'Wm'i-:ij'(;lfl1'ioVm;]<16JnAibb<l:t:fl'l1l.lbiJ'W?hw~'l 

• v'h1l-l PDPA :;i~i11flqj~<lfl1'i\l1<11{;l~oU'Ubfl~<J'Wtli'lf.l AI 

• tl1'i'11fl Consent bb<l:t:m'iHf Alb'Wnl'i'V'h Personalisation <JV1~~ntil<J~ 

• m-aHf AI Transparency & Explainability b~<J1'11<jnA1boV1l:i!m-a1ii-D'<l:l;)<1 

• tll'i<J<Jflbb'U'U AI Compliance Strategy 1'11?f<J(;lflllmil'U PDPA 

• AI Transparency & Explainability: v'h1'11 Alllfl'l1l-lltH~1mb<l:t:boV1l:i!1ti1~1f.l 

• Fairness & Bias Mitigation: 1\5<1{;]<Jfl~'11<J~ AI b~<J1'!1bn(;lfl'l1lJbiJ'Wi5'i'il-11'Wm'iv'hm'i\l1<11(;1 

• Informed Consent & Data Minimisation: m'i'11<Jfl'l1lJ~'Wf.l<JlJ'il1n<lnA1bb<l:t:lO(;lfl1'i1iioV<JlJ?Iffi~,'hbiJ'W 
~ ~ 

• AI in Targeted Advertising & Personalisation: bb'W'lU~~~tllO<J(;l.ilf.l1'Wm'iv'h AI-Powered Ads 

n'ilm-a3.1: 

• Workshop: lbfl'i1:t:~bbfll-lbtlqjm'i\l1<11{;1'iJ1nmrui'in'l!l1~?1:t:b~(;l PDPA bb<l:t:bb'W'l'VI1~bbm'11 

8: AI Marketing Strategy & Implementation Plan 

m'i<Je:Jflbb\J\J AI-First Marketing Roadmap a1'1<1~\Jq'in'il 

• Understanding AI-First Marketing 

• fl'l1lJ'VIl-llf.l bb?l:t: <J~I'hh::::n<JU'VI<i'n '11m AI-First Marketing 

• <J~I'ltb::::n<J'U~v'h1'11n<l~'VI5 AI th:t:?i'Ufl'l1l-li11b~'il 

• AI Tools & Platforms for Marketing Strategy 

• 'VI'U'VI'l'Wbfl~<J~!i<J AI mm'Wtl1'i'l1~bb~'Wbb<l:t:l''hbu'Wn<l~'VI5 b'li'W CRM, Chatbot, Predictive 

Analytics 

o 'VI'U'VI'l'Wm'i'll1 All-111m'Wm'i1bfl'i1:t:~oV<l:I;)<16JfiA1 bb?l:t: Customer Journey 

• Building an AI-Driven Marketing Roadmap 

0 AI Marketing Maturity Model: 'i:t:!1i'U'1J<J~tl1'i1ii Alb'W<J~rln'i 

0 rl1'\<l'W(;l'i:t:!1lu Maturity bb<l:t: btl1'VIl-11f.l<J~rln'i~1'W AI 

0 BBnLbtltJ AI-Driven Strategy bb?l~ Marketing Funnel Yia<J{;lflii'B~tltlbt:hvt:w1EJ!i':iii'il"llB~'Vhw 

• Aligning with IT 
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o '".l1~bbeJ'I.Jfl1i'V'h~1'1.J~';n.Jn'U Chief Information Officer (CIO) b~m1~fl~~'VIG IT 

o Vli!flrnith:iblJ'I.Jbb~:ib~Bfl AI Tools bb~:i Vendors ~~1'1.Jmru Build or Buy 

• Building AI Capability within the Organisation 

o Human Resource Development ~VlbbeJ'I.Jfl111'1Xrm:wiJi'1'1.J AI tl'U~hCJ~b~m-1iB~ ~~G'i'".l'I.Jfl11 

Reskill bb~:i Upskill rl1VI~'Ub~1VIU1~~~1:i!1J'U~'U~VI11 bb~:i 'l":i!1J'Utllj'lliirn'l" lil1:W'l":i!1J'UVJfl~Vii\~ 

fl11'lh:ib:iJ'I.J 

0 Human Resource Management fl1i~VlLi'li~?!~1~'llB~Vi:wv'h~1'1.Jbb'U'U Cross-functional pods 

(Marketer- Data Scientist- IT) bb~:i ~Vl1'!X:W'\.li'lmfli~llVIm~:ib~B~ Data Analysis 1'1.JVi:w 

rn'l"MmVl 

lib~CJl'1!1ru~TWfl1'ioDtJbfl~el'l.Jbtl~mmtl~.:~VJ1.:J~~Vi'~ rm\ilm(;I~~Vi'~ bb~~m'i..ij'(;if11'ifl1'ib~CJ'IJ~ 
~1"il1'icJtJ;~~)1 flru~1VICJ11"!1?J\il{bb~~bVIflb 'IJb~fJ ~V111VICJ1~CJ'I.I!elfl1'ifl11VICJ ~ 
eJ1"il1'icJYibl"''l!l '!Jrusfilil1VICJ1~CJbb~~1VICJ1~CJ'IJl\ilf1'i'i~~eJ?l1'iti.:Jfl:!.J ~vn1VICJ1~CJI"!~'1Jfl~'IJVI'i1h\9!J 
m'i~fl1'i flru~m'i~fl1'i Digital Economy 'V!eJf11'ifl11 VICJbb~:::?Jm'VleJfl1'ifl1 bb vi.:~tl'i::: bVI1"11 VJCJ 

~tl~n'\!11 ~1'1Jm'iitJbfl~eJ'Wbtl~CJ'Wbb1J~.:~Gi~~Vi'~ 1 ~nu'VltllCJ.:!1'Wfl1fl~\ibb~~mflbeJf1'1l'Wi'W'l11 
~tl~f1'1!11bfl'i.:!f11'i SME Big Data cl'1'1!n~1'1JG'i.:Jb?l~~1?l1'V!fl"il'lJ'IJ1(;1f1~;.:!bb~~'lJ'IJ1(;18eJ~ (?i?ll.) 

Managing Director, Work360 (http_;.;://work360.in.th) 

b-:iJ1'lJeJ.:! Facebook Page AI n7fi:::hliffv7~ bb~~ 

lJb~CJ'IJ'V!'I!.:!~eJ ChatGPT Playbook LWJJEff!fl/tuw~IJ?Ef'WGi'~'llfi~ ChatGPT 

~1"il1'icJYibl"''l!l '!Jrusfilil1VICJ1~CJbb~~1VICJ1~CJ'IJl\ilf1'i'i~~eJ?l1'iti.:Jfl~ ~'Vl1iVICJ1~CJI"!~'IJI'l~'IJVI'iib'i\9!J 
€l1"il1'icJYibl"''l!l 'IJrusfil'liVICJ1~CJ ~'Vl1iVICJ1~CJ'V!elf11'ifl11 VICJ 

~tl~n'l!l1bb~:::iVJCJ1m ~1'1Jf11'il'lm(;l1~nu'V!tllCJ.:J1'Wmfl~Jibb~~mflbeJn'1!'1Ji'W'l11 

b~'li1'1Jf11'if11'i..ij'(;I.:J1'1J bb~~tl~'V!1'if11'i..ij'(;I.:J1'1J b(;ICJ : u~,;'VI bbBtJ b'll~VIvl ei'~mCJbbeJ'Wi (tl'i~bVI1"11VICJ) -;11tl(;l 
' ~ 

?J-eJum~'i1CJ~~bBCJ(;Ib~~b~~ -eJ~?JbbtJ~~ (-eJ~'Il) 02-661-7750 lii-eJ 221, 230 bb~~ 233 

Line Official : @dugathailand FB : ?Jmfl~r:rto!l~~Vi'~1VICJ - DUGA 
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